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Transactional Queries
Search queries by users who wish to make a transaction.

How People Interact 
with Search Engines

Example:

Say you heard about the 
new Mary Roach book on 
the radio, and you decide 
you want to purchase it. 
You visit Google, and your 
query is “gulp mary roach.”

Let’s see what happens…
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Page One

When you search for “gulp mary roach” on 
Google, this is the first page of results. 

Not surprisingly, Amazon is first.

The author’s personal website is on the first 
page of results, and so are Good Reads and 
her publisher.
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Page Two

On the second page of results, you see 
Barnes & Noble and Bookish.
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Page Three

Where’s Books-A-Million?
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Page Four

Still looking for Books-A-Million…
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Page Five

There’s Books-A-Million! It’s 
on the fifth page… 
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Relevance and Importance

Relevance and Importance 
determine search engine 
result rankings. The more 
relevant a search result is, the 
more it will be chosen by 
users. The more users who 
choose to click on a search 
result, the more important it 
will be deemed by the search 
engine. The more important a 
search result is deemed, the 
higher its ranking will be in 
the search engine.

If we provide useful and 
relevant information to users, 
our rankings will, over time, 
improve, and we will, over 
time, get additional valuable 
traffic to our website.
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